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In a recent survey completed by 800+ 
Vancouver Farmers Markets shoppers, 
we learned:

85% of respondents want to see more food &
beverage products promoted at the markets

54% want to learn more about educational
opportunities such as workshops, classes, and 
programs at the markets

49% are interested in learning about health & 
wellness services, such as dental, chiropractic, 
massage, and physiotherapy at the markets

                                                                            44% want to see more household items and 
                                                                                   gardening supplies promoted at the markets

                                                                                               38% want to see more personal care items 
                                                                                   promoted at the markets

                                                                                               34% are interested in learning more about 
                                                                                   gym, fitness, and yoga memberships at the 
                                                                                   markets
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Opportunities to work with us

+ Onsite market activations, sampling, and product launches

+ Festival sponsorship for market special events

+ Promotion of sponsor-related activities in our newsletter 
   and social media channels 

+ Logo placement on market 
   signage, print materials, and
   website

+ Opportunity for content
   inclusion on our blog

+ Customized sponsorships to
   help you meet your business
   goals
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Sponsor testimonials

“Evo Car Share’s partnership with the Vancouver Farmers 
Market Society has been one of our most successful to date. 
Interacting with the engaged and enthusiastic audience at a 
variety of local markets has been pivotal in the growth of our 
brand. This is a wonderful community to work within.”

Bronwen Miller, Specialist - Brand Activations
BCAA - British Columbia Automobile Association

“Vancouver Farmers Markets has been an incredible partner over 
the course of the last 4 years for us here at ElectroRecycle. Their 
commitment to sustainability and not only engagement with 
community but also a persistent effort to improve the 
neighbourhoods around their market, such as working with us on 
our monthly recycling round-ups or their efforts to keep their 
markets zero waste, have been remarkable.”

Stephen, Communications Supervisor
ElectroRecycle




